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Preparatory Study on Textile Products 
First on-line stakeholder consultation

18 -19th March 2024 
WEBEX SESSION

ETIQUETTE FOR VIRTUAL MEETING PARTICIPANTS

 Please indicate your NAME, SURNAME and ORGANISATION on Webex

 MUTE YOUR MIC AND SWITCH OFF your CAMERA (unless you have the floor) 

 POST your QUESTIONS in the WEBEX CHAT Box. You will be INVITED to take the floor to formulate your question 
ORALLY.

 Please clearly state your name and affiliation the first time you are given the floor.

 Please note that the (Webex) meeting will be RECORDED to help prepare the meeting minutes, but will not be 
livestreamed or made publicly available for replay. This implies that by participating to the meeting, you grant 
your permission for the JRC to record the meeting.
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1st online consultation – Day 2

19 March 2024

Preparatory study on textile 
products
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• JRC is supporting the development of the first Delegated Act under the 
ESPR. Addressing textile apparel.

• Background to this on-line consultation: “Preparatory study on textiles for 
product policy instruments – 1st milestone”. Shared on 23rd February

• Purpose is to verify the work done to date and to collect additional 
information and views

• Comments to be provided in writing until April 22nd 

• Further developments will be presented in subsequent workshops

Aim of the meeting
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Meeting etiquette

 Please indicate NAME, SURNAME and ORGANISATION on Webex

MUTE YOUR MIC AND SWITCH OFF your CAMERA (unless you have the floor) 

 POST your QUESTIONS in the WEBEX CHAT Box. You will be INVITED to take the 

floor to formulate your question ORALLY.

 Please clearly state your name and affiliation the first time you are given the floor.

 Please note that the (Webex) meeting will be RECORDED to help prepare the meeting 

minutes, but will not be livestreamed or made publicly available for replay. This 

implies that by participating to the meeting, you grant your permission for the JRC to 

record the meeting..
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Market (2 of 2)
• Market structure and business models

• Characteristics of the value chain

• Competitiveness and environmental compliance costs

• Lifespan of apparel textiles

• Market penetration of environmental labels
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Market (2of2)
Market structure and business models

Textile production companies in the EU

Large companies include several or single brands 
usually supplying several end markets

Vertical 
integration

Acquisitions

Merges

Subcontracting

Outsourcing

Global players 
in rapidly changing market

Consumer-led Brand-ledvs

Operation model

Integrated Centralisedvs

Approach
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Market (2of2)
Characteristics of the value chain

Global

Long

Complex

Fragmented

Opaque

Source: UNEP (2020)

Geographical breakdown of global apparel production and consumption

Number of seasons affecting the supply chain
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Market (2of2)
Competitiveness and environmental compliance costs
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Market (2of2)
Lifespan of apparel textiles

Only estimates available

Perceived to have 
decreased by 36% 
in the last 20 years
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Market (2of2)
Market penetration of environmental labels

?

Quantification method 
is missing

Icons from www.flaticon.com
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1. Are there figures about the market share of companies applying specific 
business models?

2. Are there EU figures about second hand, rental market and e-commerce?

3. Are there BREF for Bangladesh, Türkiye, Pakistan and Vietnam? Can you 
provide the references of legislation affecting the textile industry in these 
countries? Are there any studies about them?

4. Can you share information about studies focussing on lifespan? Dated and 
recent studies are relevant.

5. Can you share information about figures on market penetration of 
environmental labels?

Market (2of2)
Q&A
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User behaviour
• General points

• Aspects at several stages
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User Behaviour aspects analysed

Reasons for purchasing 

Quality assessment of apparel

Criteria used when purchasing

Attitudes towards second-hand purchases

Laundering practices

Attitudes towards the purchase of apparel made 
with recycled materials

Reparability

Long-term apparel storage

Attitudes towards chemicals in apparel

Care labels

Reasons for disposal & channels

Reasons for returning apparel

Acquisition

Maintenance

Disposal
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User Behaviour aspects analysed

Reasons for purchasing

Quality assessment of apparel

Criteria used when purchasing

Attitudes towards second-hand purchases

Attitudes towards the purchase of apparel made 
with recycled materials

Attitudes towards chemicals in apparel

Acquisition

Diverse 
reasons for 
purchasing

Spontaneous 
buying 

behaviour

Influence 
of ads
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User Behaviour aspects analysed

Reasons for purchasing 

Quality assessment of apparel

Criteria used when purchasing

Attitudes towards second-hand purchases

Attitudes towards the purchase of apparel made 
with recycled materials

Attitudes towards chemicals in apparel

Acquisition

Price

Functionality
Perceived 

value

Brand

Quality

Least mentioned 

Most mentioned 
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User Behaviour aspects analysed

Reasons for purchasing 

Quality assessment of apparel

Criteria used when purchasing

Attitudes towards second-hand purchases

Attitudes towards the purchase of apparel made 
with recycled materials

Attitudes towards chemicals in apparel

Acquisition

Factors influencing 
the 

perception of quality

Fit

Material Brand

Other subjective experienced 
features

Price

Interlinkages between quality and durability
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User Behaviour aspects analysed

Reasons for purchasing 

Quality assessment of apparel

Criteria used when purchasing

Attitudes towards second-hand purchases

Attitudes towards the purchase of apparel made 
with recycled materials

Attitudes towards chemicals in apparel

Acquisition

Growing consumer interest

Women and younger population more inclined to purchase second-hand
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User Behaviour aspects analysed

Reasons for purchasing 

Quality assessment of apparel

Criteria used when purchasing

Attitudes towards second-hand purchases

Attitudes towards the purchase of apparel made 
with recycled materials

Attitudes towards chemicals in apparel

Acquisition

Various degrees of risk perceived by users

Various degrees of importance given by users
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User Behaviour aspects analysed

Laundering practices

Reparability

Long-term apparel storage

Care labels

Maintenance

Natural drying generally 
used

Ironing practices in 
decline

Storage after washing 
and drying

Sorting based on 
temperature

40 degrees average 
washing temperature

Dosing of detergents 
and softeners often 

arbitrarily

?



21

User Behaviour aspects analysed

Laundering practices

Reparability

Long-term apparel storage

Care labels

Maintenance

Natural drying generally 
used

Ironing practices in 
decline

Storage after washing 
and drying

Sorting based on 
temperature

40 degrees average 
washing temperature

Dosing of detergents 
and softeners often 

arbitrarily

??
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User Behaviour aspects analysed

Laundering practices

Reparability

Long-term apparel storage

Care labels

Maintenance

Most users follow the care instructions but the attention decreases after the first 
wash

Some users cut the care label 

Users understand the ironing and the washing symbols the most as opposed to 
the bleaching, drying and professional cleaning symbols
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User Behaviour aspects analysed

Laundering practices

Reparability

Long-term apparel storage

Care labels

Maintenance

Fix seams

Sew a button

Repair holes

Fix zippers Most challenging
Least common 

Least challenging
Most common 

Type of repair
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User Behaviour aspects analysed

Laundering practices

Reparability

Long-term apparel storage

Care labels

Maintenance

Items no 
longer fit

Outdated
Waiting for the 
item to come 

back into 
fashion

Needs 
repairing 

or is 
worn-out

Inactive storage
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User Behaviour aspects analysed

Reasons for disposal & channels

Reasons for returning apparel

Disposal

Give to family and/or friends

Donate to charity

Used as cleaning cloth

General waste Least common 

Most common 

Type of disposal channel

Fit issues

Intrinsic quality

Perceived value

Other
(e.g fashion changes)

Least common 

Most common 

R
eason for disposal

?
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User Behaviour aspects analysed

Reasons for disposal & channels

Reasons for returning apparel

Disposal

Give to family and/or friends

Donate to charity

Used as cleaning cloth

General waste Least common 

Most common 

Type of disposal channel

Fit issues

Intrinsic quality

Perceived value

Other
(e.g fashion changes)

Least common 

Most common 

R
eason for disposal

Colour fading
Fabric-related 
issues

?
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User Behaviour aspects analysed

Reasons for disposal & channels

Reasons for returning apparel

Disposal

Taste-related unsuitability

Fit issues

Quality concerns

Other (e.g mis-buying) Least common 

Most common 

R
easons for returns

Return policies

Sizing issues
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User Behaviour 
Q&A 

?

1. Are you aware of studies/surveys estimating the apparel purchase frequency in different Member States?

2. Are there additional evidence/surveys to enrich the literature used related to the user perception of chemicals
present in apparel? Which are they?

3. Are there additional evidence/surveys to enrich the literature used related to the user perception of apparel made
with recycled materials? Which are they?

4. Are there additional evidence/surveys related to users’ attention to labels in general? Which are they?

5. Where can we find studies/surveys on the way users dose detergents/softeners, store the apparel after washing
and how these practices may affect the apparel qualities?

6. Are you aware of studies/surveys analyzing the apparel conditions upon collection from general waste and/or
second-hand shops? Which are they?

7. Are you aware of product design strategies to promote user’s emotional attachment to apparel?

8. Are you aware of User Behaviour studies/surveys focused on specific apparel textile categories?
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Preparatory Study on Textile Products 
First on-line stakeholder consultation

18 -19th March 2024 
WEBEX SESSION

BREAK UNTIL 11.35
ETIQUETTE FOR VIRTUAL MEETING PARTICIPANTS

 Please indicate your NAME, SURNAME and ORGANISATION on Webex

 MUTE YOUR MIC AND SWITCH OFF your CAMERA (unless you have the floor) 

 POST your QUESTIONS in the WEBEX CHAT Box. You will be INVITED to take the floor to formulate your question 
ORALLY.

 Please clearly state your name and affiliation the first time you are given the floor.

 Please note that the (Webex) meeting will be RECORDED to help prepare the meeting minutes, but will not be 
livestreamed or made publicly available for replay. This implies that by participating to the meeting, you grant 
your permission for the JRC to record the meeting.
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Current EU Ecolabel criteria
• Facts and figures

• Suggestions for revision

• Revision of criteria within the ESPR framework

• Synergies with other Ecolabels
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Current EU Ecolabel criteria
Facts and figures
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Current EU Ecolabel criteria 
Suggestions for revision

Simplification of the application process

Harmonisation with other ecolabels

Use of more third-party certification to 
prove compliance 

Facilitation of the retrieval of information 
from non-EU suppliers

Inclusion of criteria addressing product 
recyclability and packaging

Alignment with requirements set in the ESPR
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Current EU Ecolabel criteria
Revision of criteria within the ESPR framework

Art. 34(4) of ESPR
Presumption of conformity

Fibre
• Sourcing
• Emissions at production stage

Fabric
• Physical durability parameters

Product
• Chemical content

They are not directly linked to 
the final function of the product

Commission Decision 2014/350/EU 
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Current EU Ecolabel criteria
Synergies with other Ecolabels

Art. 6(f) of Regulation 66/2010

Fibre
• Sourcing
• Emissions at production stage

Fabric
• Physical durability parameters

Product
• Chemical content

The three Ecolabels use the same approach
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Which are your views on the revision of EU Ecolabel 
criteria in light of the new Ecodesign framework?

Current EU Ecolabel criteria
Q&A
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Public procurement and 
EU Green Public 
Procurement criteria



37

Public procurement in EU

Monitoring is challenging

Reporting exercise 
COM(2021) 245 final

All MS reports contained more qualitative
information than quantitative data

Analysis at EU level is limited by 
incomplete available data

MS follow different methodologies
for data collection 

Several cases showed discrepancies
between figures at country level and TED  

Tender Electronic Daily

Information of the public procurement of 
the European Economic Area

Only platform 
that can be 

currently used

Contract Notice and Contract Award Notice 

Public procurer and the seller 

Price

Award criteria

Tenders above the 
procurement 
threshold of 
EUR 139000

Limitations when using values:
• Price is checked only 

above EUR 100 million;
• Contract awards include 

products different from 
apparel textiles.
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Public procurement in EU

Highest number of 
Contract Awards:
- France,
- Germany,
- Poland,
- Czechia.
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Current voluntary EU GPP criteria
Useful learnings for mandatory requirements

Unknown uptake

• Clear requirements  manufacturers can meet the demand,

• Address premature disposal due to contracting or budget reasons

• Facilitate verification process for procurers, who are usually not sustainability experts

• Establishing a Life Cycle Costing framework

• Establishing a framework including environmental and social aspects in the whole value chain

• Support public authorities to adopt common strategies of purchasing and disposing

Suggestions from the questionnaire
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Do you agree with the analysis performed on 
public procurement? Why?

Public procurement and current EU GPP criteria
Q&A
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Written comments to the 
working document
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• What is most relevant is the reasoning and evidence supporting a position, rather than 
the number of contributions;

• JRC encourages stakeholders to team up and send well-argumented aggregated 
comments;

• JRC invites companies to provide comments via their associations;

• Registered stakeholders can provide written comments via a web form (EU Survey):  
link will be shared by email shortly after the meeting;

• The form allows the submission of maximum 10 comments, but stakeholders can 
submit as many web forms as they wish;

• If you wish to share additional documents, you can send them via email to
JRC-B5-TEXTILES@ec.europa.eu

Written comments to the working document
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Written comments to the working document
The web form 
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Written comments to the working document
The web form
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Written comments to the working document
The web form
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Written comments to the working document
Q&A

Any questions?
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Closing remarks
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